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2014 OFFICERS & EXECUTIVE COMMITTEE:
Chair of  the Board: Craig Jesiolowski, St. Anne’s Hospital  
Immediate Past Chair: Scott O’Brien, O’Brien Plumbing & Heating
First Vice Chair: Carl Garcia, Carl’s Collision Center, Inc. 
Second Vice Chair: Brian Lecomte, Gold Medal Bakery
Clerk: Monte Ferris, Quality Inn Somerset & Venus de Milo
Treasurer: Roger A. Cabral, Bristol County Savings Bank
President, CEO, & General Counsel: Robert A. Mellion, Esq 

Term Ending in December 2014
Steve Canessa, Southcoast Hospitals Group 
Nick Christ, BayCoast Bank
Charlie Fellows, Lafrance Hospitality Company
Donald Giumetti, Shepard Group, Inc.
Joan Medeiros, Bristol County Savings Bank 
Curtis Nelson, Nelson Insurance & Financial Services
Bill Perkins, People, Incorporated

Term Ending in December 2015
Dan Balboni, ABC Disposal
Linda Baker, Baker Sign Works 
Anthony Medeiros, Mechanics Cooperative Bank
Rick Medeiros, Pawtucket Red Sox
Marta Montleon, Diman Regional Vocational High School
Jason Rua, Rua Dumont Audet Insurance Agency
Jack Sbrega Ph.D. Bristol Community College

Term Ending in December 2016
Paul Joncas, Meganet Communications
Doug Rodrigues, CPA, DE Rodrigues & Company
Lisa Strattan, The Herald News, GateHouse Media, N.E.
Matthew Schondek, Fall River Municipal Credit Union
Rick Torres, Empire Hyundai
Matthew Zenni, Liberty Utilities 

EX-OFFICIO MEMBERS:
Frank Marchione, President, FROED
Kenneth J. Fiola, Jr., Esq., Executive Vice President, FROED

CHAMBER STAFF:
Robert A. Mellion, Esq., President, CEO, & General Counsel
Kimberly Coroa Moniz, Director of  Marketing & Special Events
Arthur Pacheco, Director of  Business Development
Marilyn Almeida, Director of  Operations & Finance 
Julie-Ann Sousa, Communications Manager
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Melinda Ailes, 
Regional Director

Clifford Robbins, 
Senior Business Advisor

Daniel Lilly, 
Government Sales Advisor

Anne Fenton, 
Client Services Coordinator

Alison Moriarty, 
Administrative Assistant

Business News
PUBLISHER: 

ROBERT A. MELLION, ESQ.
MANAGING EDITOR:

JULIE-ANN SOUSA
ADVERTISING EDITOR: 

KIMBERLY COROA MONIZ

The "Business News" is published monthly by the Fall River Area Chamber of
Commerce & Industry. The opinions featured in this publication do not necessari-
ly reflect the views of  Chamber staff  nor of  members of  the Chamber Board of
Directors. This newspaper is printed at the Newport Daily News. All letters to the
editorial page must be signed and include a phone number. All submissions are wel-
come and should be sent via e-mail to communications@fallriverchamber.com.

Scan to view the 
Chamber’s website

Massachusetts Small Business Development Center Network
200 Pocasset Street | Fall River, MA 02721 | Phone: 508 673 9783 | Fax: 508 674 1929

www.msbdc.org, www.facebook.com/msbdc

The Massachusetts Small Business Development Center
(MSBDC) Network provides one-to-one free comprehen-
sive and confidential services focusing on, business growth
and strategies, financing and loan assistance as well as strate-
gic, marketing and operational analysis. In addition, low cost
educational training programs are offered across the state
targeted to the needs of small business. 
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Mission Statement
The mission of  the Fall River Area Chamber of  Commerce and Industry is to be the
primary business and community information source for its members and the public; to
provide networking opportunities for its members; and serve as an advocate, on behalf  of
its members, at the local, state and federal government levels.



The Out-
standing Citizen
of  the Year
Award is present-
ed by the Fall
River Area Cham-
ber of  Commerce

and Industry to an extraordinary
individual within the community
in memory of  Roger Valcourt.
As the most prestigious award
within the Fall River area, it is
bestowed annually upon a citizen
who has a long record of  volun-
teerism and leadership that has
produced a measurable and last-
ing contribution. 

The Outstanding Citizen
of  the Year Award was named in
memory of  Roger Valcourt
because of  his commitment to
Fall River and his involvement
with the Chamber. Mr. Valcourt
passed away very suddenly in
1979, which was the year that
construction began on the
Chamber building. In 1989, the
Chamber renamed the Outstand-
ing Citizen Award in memory of
Roger Valcourt as a tribute to his
life and achievements.

On behalf  of  the Fall
River Area Chamber of  Com-
merce and Industry, it is a privi-
lege to announce and congratu-
late Earle “Chuck” Charlton as
the 2014 Outstanding Citizen of
the Year. Many distinguished
individuals were nominated, but
Charlton’s dedication to elevating
the SouthCoast region is truly
remarkable. He is one of  a hand-
ful of  individuals who have been

instrumental in changing the face
of  our region for the better. This
is no overstatement. 

Think about it. What part
of  our region has not been posi-
tively impacted by Mr. Charlton?
Whether it is the expansions at
both Charlton Memorial Hospital
and UMass-Dartmouth, or the
establishment of  the HealthFirst
Family Care Center, or support
for Battleship Cove, the Fall
River Historical Society, the Boy’s
and Girl’s Club of  Fall River and
many other area non-profits, Mr.
Charlton’s involvement is unmis-
takable. Frankly, the Awards
Committee chose well in select-
ing Mr. Charlton as an Outstand-
ing Citizen.

Help the business commu-
nity honor Chuck. Charlton and
all that he has accomplished by
attending the Chamber's 48th
Annual Roger Valcourt Memorial
Banquet on October 30, 2014 at
the Venus de Milo in Swansea,
Massachusetts. South-
Coast Health Systems
and UMass-Dart-
mouth are this year’s
co-title sponsors of
the Outstanding Citi-
zen of  the Year
Award. The Valcourt
Memorial Banquet
includes a four course
dinner and presenta-
tion of  the Outstand-
ing Citizen Award to
Mr. Charlton. This is
an evening that peo-
ple will be talking

about for many years to come.
Please make it a point to attend. 

For more information,
tickets or to advertise in the
event booklet, please contact the
Chamber at 508-676-8226, or
email communications@fallriver-
chamber.com.

Respectfully,

Robert A. Mellion, Esq. 
President and CEO 
Fall River Area Chamber of
Commerce & Industry, Inc

Corner Office
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Chamber Media

Outreach
Business News

monthly newspaper publication
- reaches 4,000+ per month -

Business Connection
monthly Herald News column
- reaches 45,000+ per month -

Voice of  Business
weekly radio show

Wednesdays 3-4PM, 1480AM
WSAR

- reaches 25,000+ per month -

World of  Business
weekly radio show
Thursdays 4-5PM, 

WHTB 1400

Workforce Connection
Chamber’s Official TV show

in partnership with 
Bristol Community College

- Aired monthly on FRC Media Channel 95

Fridays at 5:30pm

Chamber Website
latest business & community news

- 1,000’s of  hits per year -

Chamber Social Media
social networking site

www.facebook.com/frchamber
www.twitter.com/fallriverchambr

Tourism & Visitor
Information Center

Sponsored by:

Cover photo: Geno Silvia,
New England Wings



CHAMBER BUSINESS CALENDAR
October & November

(All meetings take place at the Chamber unless otherwise noted)

10/6, MON, Cultural Committee 
10:00am

10/8, WED, Ambassadors
12:00pm

10/10, FRI, Education Committee
11:30am 

10/17, FRI, Goverment Affairs

8:00am

10/29, WED, Board Meeting

12:00pm

11/3, MON, Cultural Committee 
10:00am

11/12, WED, Ambassadors
12:00pm

11/14, FRI, Education Committee

11:30am 

11/21, FRI, Goverment Affairs

8:00am
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Fall River Area Chamber of  Commerce and Industry
200 Pocasset Street | Fall River, MA 02721 | Phone: 508 676 8226 | Fax: 508 675 5932

www.fallriverchamber.com, www.facebook.com/frchamber

EdUp Mission Statement: The EdUp Campaign is a production of  the Education
Committee of  the Fall River Area Chamber of  Commerce & Industry, Inc. The EdUp
Campaign strives to grow individual and community aspirations through sustained and
multidimensional outreach to students, parents and other stakeholders of  the Greater Fall
River Area, and by demonstrating the power of  Education to change the future of  the

region and each of  our roles in it. For more information about the Fall River Chamber and the Education Com-
mittee, please visit www.EdUpFallRiver.org www.FallRiverChamber.com or call 508-676-8226. 

We educators greet the beginning of  a new school year with the
same optimism and enthusiasm as the turn of  the calendar year.
There is nothing like the start of  a new academic year to make me
feel that anything is possible.  As new students enroll, as others
return, and as our entire BCC Family primes to start the semester,
you can feel the energy and the potential for greatness at every turn.
It is exhilarating! 

As a community that needs the power and opportunity provided
by education, this gives us all the chance to consider how we will 
encourage our young people to aspire to the wonderful opportuni-

ties inherent in education.  Sadly, the days of  good jobs for people with only a high
school degree are disappearing. In this complex, highly-technical, global society, very
soon approximately 70 percent of  all jobs in Massachusetts will require more than a high
school degree and some higher education credential. It is clear that for a more robust
and secure future, our young people must aspire to some post-secondary education, par-
ticularly in the sciences, technology, engineering, and math (STEM).  Success in these
fields requires students to seek out – and benefit from – the rigorous courses they need
in elementary and secondary school to be able to move into these (and other) fields.
Students must come to see their educational pathways as essential guides leading toward
those well-paying, more secure fields.

This aspiration benefits not only students but also the Commonwealth by
increasing the number of  educated workers to fill the jobs of  the future.  The Massachu-
setts Department of  Higher Education reports that by 2025, Massachusetts will be short
by more than 68,000 workers with the education for the jobs the Commonwealth needs.
Thus, if  we keep going the way we are going, good jobs will remain vacant.  Without
capable, well-educated workers, our economy will suffer, and the businesses that could
provide those good jobs will go somewhere else – or not come at all.

How can we as a community inspire our students to cultivate a love of  learning
and aspire to the rigor and challenges necessary to be successful?  Parents and loved
ones are indispensable in this life-changing process.  Here are a few suggestions to con-
sider:
1. Make sure our children get to school – safely.  Students who miss classes miss some-
thing important, particularly the discipline of  applying their brains and their energies to
learning every day.
2. Encourage our students to embrace the hard work.  Math and science may be chal-
lenging, but they can be learned.  Urge your students to keep trying.  They must come to
embrace the life of  ideas.
3. Talk to young people about their futures. Encourage them to think big and to aspire
to college.  They can seize the many opportunities that exist for them to enjoy a better
life through education.

Of  course, not everyone is interested in or suited for STEM fields. There are
many fertile educational fields to explore. The chief  purpose of  the EdUP campaign is
to create a culture of  learning, where education is valued by all.  A promising future is
ahead for Fall River and for all our students, from preK-12 to community college to uni-
versity and beyond.  Investing time and energy, and committing to arrange valuable
learning experiences for students will pay off  for Fall River.  Let’s continue to make the
start of  this academic year a great one.

Inspiring students is a community effort 
By: Dr. John J. Sbrega, President Bristol Community College

Pictured: Dr. John J. Sbrega



fallriverchamber.com Page 5 

Business N
ew

s

Member Spotlight
written by: Julie-Ann Sousa, Managing Editor, Business Newa

RPI
www.RpiPrinting.net

Since 1927, the Ramsbottom
family has been a staple within the
printing industry in Fall River. The
owner of  RPI, Scott Ramsbottom’s
grandfather, had his first break into
the printing industry when he
owned R.E. Smith Printing. 

In 1988 Ramsbottom pur-
chased Rodney Printing in New
Bedford, MA and incorporated the
expansion into a new name for the
business, which was Ramsbottom
Printing, Inc (RPI). Located at 135
Waldon Road in the Fall River
Industrial Park, RPI is now cele-
brating their 26th year of  operation.
Throughout the years, RPI has
grown and changed along with the
printing industry, while staying on

the cutting edge of  technology. 
RPI has grown within the

community and expanded their cus-
tomer base by listening and catering
to their customer’s
needs. “Each client is
treated with personal-
ized customer service
as they have come to
expect since 1927,”
explained John Ashton,
Vice President of
Client Strategy. 

“Our employees have 300
years of  combined print knowledge.
With that type of  experience we are
confident of  the quality and consis-
tency of  the products we produce,”
said Ashton.

With their expertise, knowl-
edge and quality work RPI has
grown their customer base to serv-
ice large and small companies. “We

provide services for large
companies such as Hon-
eywell, Titliest, and Bose
to small family owned
small businesses and
everyone in between,”
Said Ashton. 

Ashton also noted
that RPI has stayed

abreast of  the changed in printing
technology. “Printing, Mailing and
fulfillment turnaround time contin-
ues to be more aggressive day by
day. We stay ahead of  the demand
and anticipate what our client’s

needs will be,” said Ashton. 
With their clients in mind RPI plans
to focus their efforts into expand-
ing their digital capabilities. “We are
always looking for the next thing to
keep our client base happy and
make their printing more ideal. We
are looking to add press options to
assist with our client’s needs such as
additional automated mailing and
fulfillment equipment,” noted Ash-
ton. 

For more information on
RPI Printing contact John Ashton,
Vice President of  Client Strategy at
508-730-2220 or visit their website
at www.rpiprinting.com. 

During their 29 years of
operation, Glynn Electric has pro-
vided electrical, telecommunication,
networking, fire and security servic-
es throughout New England. Hav-
ing a strong team working on any
project, whether it is residential or
commercial, is an important ele-
ment to getting a job done. Glynn
Electric has earned an outstanding
reputation working with clients and
other teams. They have a talented
team of  over 200 individuals,
including an in-house electrical
engineer that guarantees their work
one hundred percent of  the time.
Glynn Electric’s employees are
trained and are up to date with all
the required licensures and codes
through their advanced training and

safety programs. Matt Glynn, owner
and founder of  Glynn Electric, still
actively runs the business. He
assures that their multidimensional
team is up for any job large or
small. “Glynn’s commitment to
delivery and
quality of
service in
electrical
construction
is the reason why 90% of  our busi-
ness is repeat customers,” said
Andrew Sheehan, Director Business
Development at Glynn Electric. 

In addition to a pre-fab shop
where everything is put together
and tested before on site instillation,
they also have a fleet of  bucket
trucks, which includes a 65 foot

boom truck. These services and
readily available stock, help save
their customer’s wallets and
patience. “Project after project
Glynn’s pre-fab warehouse saves
our clients time and money. Glynn’s

buying leverage is
extremely strong,
because of  the large
amount of  product
that Glynn purchases

and delivers to our clients each year.
Our in house engineer allows Glynn
to design systems within our client’s
budgets and needs,” said Sheehan.
They also provide services to their
clients such as annual inspection
reminders.  Glynn Electric also pro-
vides 24 hour emergency service
365 days a year. “Our service

department is committed to
responding immediately to any serv-
ice call. At the very latest we will be
there within 24 hours,” said Shee-
han.

Glynn Electric plans to grow
their business within the next few
years. “We are growing at a solid
rate. We are adding talented
employees all the time. Glynn’s goal
is to grow the construction division
50% in 5 years,” stated Sheehan.

For more information on
Glynn Electric visit www.glynnelec-
tric.com or contact Andrew Shee-
han, Director of  Business Develop-
ment at andrewsheehan@glynnelec-
tric.com. 

Glynn Electric
www.GlynnElectric.com
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Gold Medal Bakery has been a proud
member of  the Fall River community for
over 100 years. As the company’s Vice Presi-
dent of  Sales & Marketing, I enjoy doing
business in this part of  the state, and I pay

close attention to issues that affect local commerce.  
That is why Question 2, which will appear on the state’s ballot this

November, has raised significant concerns. Question 2 seeks to add to the
state’s container deposit law, forcing consumers to pay a five cent fee on a
number of  additional beverage containers – a fee that would automatical-
ly go up every five years, without a vote. 

This law may not sound too threatening at first, but a closer look
reveals deep costs for consumers without any significant recycling benefit.
Question 2 forces grocers to maintain reverse vending machines in their
stores – this eats up valuable retail space and invites sanitation issues that
require additional oversight. All of  these overhead costs will trickle down
to consumers, costing them nearly $60 million a year at the grocery store. 
Groceries are a major expense for families here in Massachusetts, and
many will have a hard time shouldering the burden of  added costs.
What’s worse is that these costs will pay for a forced deposit system so
narrow and outdated that it will do next to nothing for recycling: Ques-
tion 2 only targets less than one percent of  the waste stream. I don’t 

think anyone needs a businessman to tell them that spending nearly $60
million for less than a percent is not a good deal.

It’s also a hassle for families. Today, we have programs in place
that target all recyclable materials at once and allow people to recycle far
more conveniently. Over 90 percent of  Massachusetts households have
access to either curbside pickup or some type of  community recycling
program. 
For the cost of  Question 2, we could bring curbside pickup services to
every single-family household in the state. But instead, some are advocat-
ing for the growth of  a system that is old and outdated. 

The initial container deposit law passed in 1982. Back then, curb-
side recycling didn’t exist. Like typewriters and rotary dial phones, a sys-
tem like this is a relic of  the past that makes no sense in 2014. If  Ques-
tion 2 were to pass, people who recycle at the curb or through communi-
ty drop off  programs would face financial penalties just for recycling in a
way that is convenient and efficient. 

In addition to the nearly $60 million in added grocery costs, con-
sumers who opt not to bring their trash back to the grocery store are los-
ing their deposit fees, and unclaimed deposits go straight to state govern-
ment. Forced deposits are not about the environment, they are just
another money grab by politicians. It doesn’t make sense to punish peo-
ple for using community recycling programs, which they already pay for. 

Massachusetts should be a national leader when it comes to recy-
cling, but we’re not going to get there by increasing an inefficient 1980s
deposit system. It’s time to move forward to 100% recycling, using mod-
ern recycling programs proven to work today. For these reasons, I’ll be
voting no on Question 2 this November. I encourage others to do the
same. 

The August Business After Hours was sponsored by BayCoast
Bank and Apollo Safety. The networking event was held at BayCoast
Place located at 330 Swansea Mall Drive, Swansea Ma . Guests of  the
event enjoyed pass hors d'oeuvres catered by Lafrance Hospitality. 

Vote No On Question 2  
Opinio Submitted by: Carl Culotta is Vice President of  Sales & Marketing at Gold Medal Bakery, Inc

Business After Hours

The opinions featured in this publication do not necessarily reflect the views of
the Chamber membership, the staff  or the Chamber Board of  Directors. 

Carl Culotta is Vice President of  Sales & Marketing at Gold Medal Bakery, Inc. in Fall River.
Gold Medal Bakery is a member of  the No On Question 2 coalition.
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Jason M. Rua, LIA, CIC, AAI, President & CEO of
Rua-Dumont-Audet Insurance Agency, Inc. is pleased to
announce the addition of  Brian J. Pudlo, Account Exec-
utive to Rua-Dumont-Audet Insurance Agency, Inc.     

Brian J. Pudlo brings over 10 years insurance experi-
ence in both the Personal and Commercial insurance
property and casualty fields and has previous experience
with a large insurance broker agency in Rhode Island.
He holds the Accredited Advisor of  Insurance (AAI)
designation.  Brian’s experience includes working with
small and medium sized businesses throughout New 
England and New York. During this time he traveled the

country as a representative for the endorsed insurance broker of  a non-profit asso-
ciation. He holds Property and Casualty, Life, Accident, and Health Insurance
Licenses in Massachusetts, Rhode Island, Connecticut and New York. 

Brian is recently married, and lives in Fall River with his wife Sarah.  He is
actively involved in his church and is a member of  the leadership team for the
Young Professionals of  Greater Fall River, a committee of  the Fall River Chamber
of  Commerce and Industry.  

Rua-Dumont-Audet Insurance is delighted to have Brian join their team and
welcome the community to stop in and see Brian or to contact him at one of  their
two offices, 155 North Main Street, Fall River, MA or 53 County Street, Taunton,
MA.

Rua-Dumont-Audet Insurance announces 
the addition of  Brian J. Pudlo

pictured: Brian J. Pudlo
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Membership Drive

The goal of  The Fall River Area Chamber of  Commerce & Industry is to
expand our membership beyond 1000 members.  Hundreds of  businesses in the Fall
River Area are already experiencing the benefits of  Chamber membership. Benefits that
the Chamber provides are designed to increase productivity, efficiency, business volume
and much more. If  you know a business that would benefit from a Fall River Area
Chamber membership, please refer them to the Chamber staff  or a Director on the
Board.
Some of  the benefits of  membership include: 
• Member Business Referrals
• Training Seminars
• Business Networking Opportunities
• Cost Saving Programs
• Member to Member Discounts

Prizes will be awarded to the top three teams that bring in the most new mem-
bers. These prizes include: a night on the town, a weekend getaway, and oil changes. If
you are interested in forming a team or would like to join a team, contact the Chamber
staff  at 508-676-8226. 

October 28 & 29
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As a young professional,
Amie Vieira is growing into a
successful career with the help
of  a strong work ethic, cre-
ative problem solving skills, a
solid educational background,
and a quest for balance. Her
educational background
includes Simmons College,
where she earned a Bachelor’s 
in English Literature, and the

University of  Oxford, where she obtained a Mas-
ter’s degree specializing in English Literature from
the Early Modern Period. “College does more than
provide content knowledge; it teaches you how to
think,” stated Vieira. 

During the summer of  2010, Amie Vieira
interned at BayCoast Bank in their Marketing
Department. During her internship, Vieira was able
to utilize skills she had developed throughout her
education. She was also able to creatively infuse
them into her career, which untimely helped her
earn a spot in BayCoast Banks’ Marketing Depart-
ment, in late 2011. She currently holds the position
of  Community Relations and Project Manager at
BayCoast Bank. 

“It’s all about transferable skills! I got my foot in
the door interning at BayCoast Bank, but my criti-
cal thinking, writing skills, and an ease and willing-
ness to learn and adapt, and have made it possible
for me to advance,” Vieira stressed. 

Vieira handles BayCoast Banks Public Rela-
tions efforts, which include communicating with
the media, organizing events, and managing educa-

tional oppor-
tunities and
programs. She
also works
closely with

the Bank’s affiliate, Plimoth Investment Advisors.
Vieira’s goal is to impress Bank guests and clients
by leaving them with a positive impression. She is
always striving to make ventures better and more
successful each time. 

“I always look forward to working on the
Financial Literacy projects.  They tend to be the
most challenging and usually have a lot of  moving
parts, but they’re also some of  the most rewarding.
Several of  them recur
each year. So I’m con-
stantly looking for ways
to improve them to be

more effective the next time around,” stated Vieira. 
Vieira is a Fall River native who now resides in
Swansea. She is the president of  Credit for Life Fair
Fall River, Inc., the non-profit that runs Durfee
High School’s annual Credit for Life Fair, and is a
member of  the Fall River Women’s Union. In addi-
tion to working at the Bank, Vieira is also a part-
time adjunct at Bristol Community College, teach-
ing Literature courses.  

Inspired by new experiences, Vieira craves
experiences that will ultimately grow her personally
and professionally. “Inspiration comes from inter-
acting with the world around us and processing
what we experience. When you’re looking for inspi-
ration, you can’t turn your brain off,” said Vieira.  

Vieira believes the best years of  her career
are on the horizon. She advises other young profes-
sionals to work hard and not lose sight of  their
goals. “Know that you have something of  value to
offer,” stated Vieira. 

Amie Vieira- BayCoast Bank 

Young Business Professionals Spotlight
written by: Julie-Ann Sousa, Managing Editor, Business Newa

As a new feature in each issue of  the Business News, the Chamber spotlights up and coming business professionals. This person is forging ahead in their own career or trying to
create a unique business outright.  After all, the future of  the Fall River Area Chamber is in their hands. We should all take the time to learn more about them.

Pictured: Amie V ieira  

TM
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Fall River Area Leads and Referral Groups
Bristol County Business Connect (BCBC)

Meets Friday Mornings 7:30am 
Location: Rockland Trust, 

100 Slades Ferry Ave, Somerset, MA
email@bristolcountybusinessconnect.com 

www.bristolcountybusinessconnect.com

F[ll Riv_r Busin_ssF[ll Riv_r Busin_ss
Buil^_rsBuil^_rs

--l_[^s [n^ r_f_rr[ls group

Meetings every Wednesday
7:30a.m. to 8:45a.m. 

Comfort Inn & Suites, 360 Airport Rd Fall River, Ma
For more information contact ssullivan@provincemail.com

Welcome New Members
Boat House Restaurant 

www.BoatHouseTiverton.com

Cleanway Disposal & Recycling, Inc. 
www.CleanwayDisposal.com 

Idesign Apparel 
www.idesignapparel.com

Kams Food Mart

Toyota of  Dartmouth
www.ToyotaOfDartmouth.com

Wyngspan, Inc. 
www.Wyngspan.com

18th PALCUS Leadership Awards Gala
The Portuguese American Leadership Council of  the United States announces that its annu-

al Leadership Awards will take place on October 11, 2014, at the Oxon Hill Manor National Harbor,
Maryland, starting at 6:30 pm.

The Honorary Chairs are Sen. Jack Reed (RI) and Sen. Patrick Toomey (PA), co-chairs of
The Friends of  Portugal in the US Senate and Natalia Luis and Cidalia Luis Akebar, owners of  M.
Luis Construction of  Maryland.
The Gala Committee announced the Awards Recipients for 2014:

International Award - Dr. Vasco Cordeiro, President of  the Regional government of  Azores, Portugal.
Education Award- Alberto Carvalho Superintendent of  Miami Dade Schools–
Business Award - John Mello, President and chief  Executive of  Amrys, California
Entrepreneur Award – Bill Freitas / Colonels  Limited LLC  dba Papa John Franchises, Washington
DC
Community Award ( individual ) - Liliana C. de Sousa – President of  the Organizing Committee of
the Boston Portuguese Festival and member of  the Organization of  Provincetown,  Mass Portuguese
Festival.
Community Award – (organization)  Portuguese American Veterans of  Peabody Mass.
Special Recognition Award - Frank Baptista, President and Director Radio Voz do Emigrante,

Swansea, Mass.
The Awards  will be specially prepared by Portuguese porcelain company PORCEL with the

assistance of  AICEP. Also being presented are the National Scholarships to three outstanding Por-
tuguese American Students. The Graduate being recognized is Horacio  Martins Oliveira.

“On behalf  of  the Board of  Directors I am very happy with the selection of  the awards
Recipients as PALCUS continue to promote the Success of  the Portuguese Americans in the United.
PALCUS is very honored to have M. Luis construction as the major sponsor of  the event and the
new partnership with the Madeira Film Festival and Madeira wine by Justino” – stated Fernando G.
Rosa, Chairman of  the Board of  Directors of  PALCUS.

Expected to be in attendance are  HE Dr. Nuno Brito,  Ambassador of  the Republica of
Portugal to the United States;  Dr. Vasco Rato, President of  Fundacao Luso Americana para o Desen-
volvimento (FLAD) of  Lisbon, Portugal, Maria Joao Avila,  Deputy Representing the Communities at
the Portuguese General Assembly,  Rushern Baker, County Executive of  Prince George County,
Maryland, Madeira Film Festival, and Madeira Film Festival.

The event will be emceed by Rui Ponte, Architect, (Maryland), the entertainment will be
provided by Fadista Carlos Fonseca.
M. Luis Construction of  Maryland is the major  Sponsorship of  the Gala and Jornal Luso Americano
newspaper is the Press Sponsor.

The celebrations will kick off  on Thursday, October 9th with a Madeira wine cocktail, wines by Justi-
no and the showing of  several short films. This will take place at the Embassy of  Portugal auditorium
and the event is open to the general public.

On Friday evening , HE Ambassador Brito will host a reception for the award recipients and guests.
The pre Gala reception at the Oxon Hill mason will be hosted by the Madeira Film Festival and the
Madeira Wine by Justino.

The dinner will be prepared by Caterers- Absolutely Perfect, and the guest will be staying at Hotel –
Aloft National Harbor

The Gala Committee is chaired by Ingrid and Palcus founder/Director Manuel Geraldo of
Maryland. Additional members of  the Committee are PALCUS Directors:  Fernando G. Rosa, Angela
Costa Simoes, Manuel Geraldo II, Cynthia Maques Russo and the local Committee:  Elisabete Mar-
tins, Telma Nazario, Florentino Gregorio, Maria Rebelo, Georgette Lima, Graciete Woltering, Matilde
Coelho and  Maria Fernandes

Business News
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The largest business to business expo event in the SouthCoast is
scheduled to be held on Wednesday, October 15, 2014. The SouthCoast
Business Expo is jointly produced by the Fall River Area Chamber of
Commerce and Industry and the New Bedford Area Chamber of  Com-
merce. This year marks the 26th year of  what has become a regional
signature event.

The purpose of  the SouthCoast Business Expo is twofold. On one
level, the expo brings together under one roof  many of  the area’s cre-
ative and resourceful business leaders from successful companies

throughout the SouthCoast region. The synergy at the expo is something to see in person as connections are
made and new partnerships get established. These connections lead to the second rationale is to unite local
companies to their clientele, which translates into revenue prospects. 

The SouthCoast Business Expo has always been a great opportunity for area vendors to showcase
their services or products to other businesses. One of  the best kept secrets of  the SouthCoast Business Expo
is that both businesses and the general public who attend will see things that they likely did not know were
available locally. By providing a venue such as the SouthCoast Business Expo, the Fall River Area Chamber of
Commerce fulfills its mission of  improving the local business climate. Production of  this signature event is
also part of  the Chamber’s broader initiative aimed at educating consumers to buy locally. Many talk about the
need to shop locally. The Chamber creates venues such as the Business Expo for local shopping to take place. 

Last year’s expo event was impressive. The 26th SouthCoast Business Expo is slated to be even bet-
ter!  The day’s agenda opens with a breakfast presentation by Massachusetts Auditor Susan Bump. There is
much at stake involving the Commonwealth of  Massachusetts that impacts the cost of  doing business. The
breakfast program with Auditor Bump promises to be very informative and should not be missed. It will
begin promptly at 8:30 a.m. The morning event in past years has sold out so please book your reservation
early. 

Another feature at the Business Expo is a live broadcast of  the very popular “Voice of  Business”
radio program on WSAR1480AM. The Voice of  Business is produced by the Chamber of  Commerce and is
sponsored by Empire Hyundai. Listen to the Voice of  Business every Wednesday at 3:00 p.m. as the Chamber
draws attention to the news, people and events that impact your business. 

This year’s expo also offers many free workshops and seminars. Presenters will offer workshops on
how to save money on marketing your business, workforce education and how to apply for a Workforce
Training Fund grant. The day always concludes with the very popular power networking event. Don’t forget
that there are great the prize drawings all day. 

Whether you are
drawn to the SouthCoast Busi-
ness Expo as a business
owner, employee or a con-
sumer, this event is a fun way
to meet area retailers and serv-
ice companies while shopping
locally. Please make the most
of  what is a unique network-
ing and sales opportunity by
attending the 26th SouthCoast
Business Expo on October
15th at White’s of  Westport.
See you at the Business Expo!

SouthCoast Business Expo - October 15, 2015

11:00 a.m.“Resources, Communication & Team Building” Presented by University of
Massachusetts Dartmouth, Charlton College of  Business/BIRC
Through innovative partnerships and mutually beneficial collaborations the University of  Mas-
sachusetts Dartmouth and business partners can create and nurture economic growth and
address the concerns of  businesses in an increasing global economy. This 40 minute session
will provide information on a few of  the key resources and support that you can find at the
University of  Massachusetts Dartmouth, Charlton College of  Business.  In addition to there
will be time for participants to provide feedback, and ask questions.At the end of  the session,
we will also provide a 20 minute team building exercise for participants. Participants will work
together on a collaborate effort to ensure their team’s success. Teams will be randomly select-
ed and prizes will be provided for the top team. Learn and experience what skills are required
for innovative thinking, how best to prepare for a difficult task, and how incentives play a role
in outcomes. 

12:00 p.m.“How to Green Your Office Space” Presented by The Marion Institute 
The Marion Institute is a non-profit that acts as an incubator for a diverse array of  programs
and projects that delve into the root cause of  an issue and seeks to create deep and positive
change. During this seminar, Desa Van Laarhoven, Executive Director of  the Marion Institute,
will discuss simple everyday practices that you can implement in your office to make it more
sustainable.  Some topics will include “greening” tips, reusing, recycling, reducing and green
power. 

1:00 p.m.“Top 10 Leading Web Apps for Business” Presented by Slocum Design Studio
Matt Medeiros will review the top 10 leading web apps for today's tech-savvy businesses.
Learn which apps can help with your Social Media, Web Marketing, and Content Marketing
efforts in this workshop. 

2:00 p.m.“Doing Business in the Digital Age” Presented by Wicked Local Media Solu-
tions & SouthCoast Media Group
This seminar will cover the challenges faced by small to medium sized businesses in presenting
themselves in the digital arena. It will include advice on how to improve their "Digital Foot-
print" and how to effectively market themselves in the digital realm and gain market share. 

3:00 p.m.“Effective Business Writing” Presented by Bristol Community College Pre-
sented by: Speaker: Robert Cipriano is a Corporate Trainer/Adjunct Faculty for the
Center for Workforce & Community Education under the Bristol Community College
Workforce Education Institute.
This seminar will go over the key points to writing more effective emails, text, and more. In
this fast-paced working world, we do not have time to read everything that comes across our
desk and neither do the people we contact. The average email is read for 11 seconds. Business
writing needs to get results. This workshop includes the five steps for creating effective
emails/documents including highlighting what you want your reader to do, providing easily
readable content by covering four basic questions, watching the “tone” of  your email/text,
determining the purpose of  your communications, knowing when to pick up the phone and
how to get to the bottom line. This fun workshop will provide tools that you can use immedi-
ately to improve the way your customers and co-workers get back to you

Free Professional Development Seminars
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Celebrating the Outstanding Citizen of  the Year,  E.P. Chuck Charlton

October 30, 2014
Philanthropist, E.P. “Chuck” Charlton III will be the honored at the Fall River Area Chamber of
Commerce & Industry’s 48th annual Outstanding Citizen of  the Year Award Banquet sponsored by
SouthCoast Health and Umass Dartmouth. Each year a member of  the community is chosen to
receive this prestigious award that is based on their service and positive impact within the Fall River
Area. 

A native of  Massachusetts, Chuck Charlton spent much of  his career building successful
businesses, which include F.W. WoolWorth Company where he became an integral part of  their
success. That achievement was followed by co-founding Bookmania a chain discount bookstore.
And lastly, Mr. Charlton also established ROSS STORES, where he had the responsibility of  creat-
ing Ross University, a leadership program for executives and managers. 

Mr. Charlton was happily married for 38 years to Frances Acker, who was a teacher in the
San Mateo School District. They had one daughter, Stacey, who resides in California.

As a paralytic Polio survivor, Chuck Charlton took a special interest in programs and med-
ical facilities that researched Polio and the after effects.  Charlton has donated to many hospitals,
clinics, universities and non-profits. He currently sits on board of  trustees for Charlton Personal
Trusts and Charlton Charitable Trusts. He also is a trustee at the University of  Nevada, Reno
Foundation and SouthCoast Health. Mr. Charlton is also an honorary director at the United Way
and Boys & Girls Club in Fall River. Under his commitment to and leadership within the city of
Fall River, his impact will be felt within the community for decades to come.  

The 48th annual Outstanding Citizen of  the Year Banquet will be held at Venus de Milo, 77
Grand Army Highway, Swansea, Ma on Thursday, October 30, 2014 at 5:30pm. Tickets for the
event are $75 and includes a four course meal. Program advertisement space is available. For more
information contact Kimberly Coroa Moniz at 508-676-8226 or Kmoniz@FallRiverChamber.com.

Pictured: E.P. “Chuck” Charlton at Battleship Cove
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Reduction in the Tax Rate for Businesses 
During the past 4 years, the Chamber has successfully advocated for a reduction in the commercial tax shift rate in the City of  Fall River. The commercial tax shift rate has been
reduced from the maximum 1.75 rate to 1.69% for fiscal year 2014. A reduction in the commercial property tax shift is meaningful relief  to businesses, who would be paying signifi-
cantly higher taxes but for the advocacy of  the Chamber. Also in 2013, the Chamber worked with the City Council to establish a $10,000 commercial personal property tax exemp-
tion to assist businesses. 
Revised Fall River Zoning Ordinances
The Fall River Area Chamber of  Commerce partnered with the City of  Fall River to revise their Zoning Ordinances. The result is a streamlined and transparent process for secur-
ing permits and licensing along with the creation of  incentivized zoning districts designated for express development. The Chamber also worked closely with the City of  Fall River
to draft and implement the Waterfront District, a new Medical Zone and the largest 43D District in Massachusetts. These efforts help retain and attract companies to the area. 
Legislation
In this legislative session alone, the Chamber has testified on the State Economic Incentive Bill, Gateway Cities legislation, the State Budget, non-compete agreements, a revision to
the independent contractor laws and repeals or amendments to numerous taxes and regulations impacting local businesses. Last year the Chamber successfully advocated for a
repeal of  the “Tech Tax.” Working with our partners across southeastern Massachusetts and Rhode Island, the Chamber impeded, and ultimately stopped implementation of  the
tolls on the Sakonnet Bridge. At the national level, the Chamber is part of  a coalition seeking a waiver for Massachusetts from the onerous conditions within the Affordable Care
Act. The Chamber is also working to address the high cost of  energy in New England and Massachusetts. 

Transportation 
The Chamber has been directly involved with the planning and redesign of  an improved Interstate 195/Route 79 interchange system along the Fall River waterfront. Upon comple-
tion, the spaghetti ramp system that once separated the business districts of  Fall River from the waterfront will be replaced with a boulevard that invites commuters into the area
rather than driving over it. Working with the Southeastern Regional Transit Authority (SRTA), the Chamber was instrumental in expanding public transportation within Fall River,
Somerset, Swansea and Westport, which will include night services. The Chamber is additionally working with the State of  Massachusetts to increase commercial freight opportuni-
ties through expansion of  rail and shipping along the Taunton River right now, while advocacy continues for SouthCoast Rail.  

Education and Workforce Development
The Education Committee is  in the midst of  implementing a sustained multi-media marketing campaign aimed at raising educational aspiration levels in the region. The “EdUp”
campaign may prove to be one of  the most important initiatives undertaken by the Chamber. With so much at stake, the Chamber asks that we all do our part to collectively
“EdUp” the region. The Education Committee also continues to stand up for increased funding to area schools. They have additionally worked to expand the role of  Teach For
America in the Fall River schools and assisted in the introduction of  the UAspire financial counseling program that helps students plan for funding a college education.

Infrastructure
The Chamber successfully advocated for replacing the water tower in the Industrial Park that services over sixty businesses, the north end of  Fall River and the new Life Sciences
and Technology Park in Fall River.  Recently the Chamber was successful in working with the City of  Fall River, the Industrial Park Association, FR Development Corp., FROED
and Comcast to resolve the infrastructure issues in the Industrial Park that impeded the availability of  broadband internet and phone services. The Chamber also worked with its
many partners to bring in high speed ferry service from Fall River to Block Island and Newport. In addition, we worked to find a solution that will reopen and sustain the Fall River
Carrousel. In 2014, a great effort has been placed on the marketing of  the region’s many assets in order to attract and retain businesses. 

Tourism Promotion
To increase awareness about local tourism, the Chamber partnered with Diman Regional Vocational Technical High School to redesign the lobby area of  the Chamber building into
a Visitor and Information Center. This is the only Visitor and Information Center in Bristol County. The Visitor and Information Center is sponsored by BankFive. Each day the
Chamber staff  answers questions from the many people who visit Fall River and the surrounding towns. The Chamber directs visitors to area attractions such as Battleship Cove,
wine vineyards in Westport, the Lizzie Borden House and the Narrows Center for the Arts. The Chamber also produces area maps and a Business and Tourism Guide that is filled
with information about attractions, points of  interest, local museums and restaurants. During the past 3 years, the Chamber has been instrumental in restructuring the Regional
Tourism Council for Southeastern Massachusetts. The result is that Bristol County is now able to better promote the region’s many tourism assets.

Helping Member Businesses save Money
The Chamber Health Insurance Coop is a group purchasing plan that makes health insurance more affordable for small businesses. Another great cost savings benefit is the Cham-
ber’s Member-to-Member discount program that allows owners and employees of  each member business to receive discounts from participating businesses just by presenting their
Chamber membership card. The Chamber has also negotiated partnerships with various utility and service providers that are tailored to save your company money in advertising,
ecommerce, office supplies and more. Take advantage of  the Chamber member energy cost savings program for small business electricity users. In addition, the Chamber has a cost
saving collaborative option available for large scale energy consumers. Don’t forget that the Chamber refers business opportunities to member businesses. 

Communications and Reaching Out
The Chamber maintains a website that is rich in content. In its 6th season, the Chamber airs over 50 installments of  the Voice of  Business radio program every Wednesday at 3:00
p.m. on WSAR1480AM. Past shows are available at www.wsar.com for podcast listening. In September 2013, The Chamber debuted the Workforce Connection Television Show.
The Workforce Connection is a production partnership between the Chamber and Bristol Community College. The show spotlights workforce development and education issues
while also drawing attention to opportunities for area employers that benefit the area workforce. The Chamber’s World of  Business radio program, on Radio Voz do
Emigrante/WHTB1400AM, connects the SE Massachusetts and Rhode Island Portuguese speaking community with the issues impacting area businesses. Our other publications
include 12 monthly editions of  the Business News newspaper, 12 Business Connection page in The Herald News, a community map, a visitor and business directory and the publi-
cation of  numerous opinion editorials. The Chamber also reaches out by providing news and events emails.

Chamber Accomplishments
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Business Best Practices 

A will is one of  the most important documents you’ll ever create in
your lifetime. Your will can clearly state who will be guardian of  your
minor children, who will inherit your assets, when they will inherit
your assets, and any conditions that must be met for them to receive
your assets. Yet, according to a legal services website
RocketLawyer.com, almost 50% of  Americans do not have a will.1

If  you die without a valid will, the court does not have your
instructions to follow, and it has no way of  knowing how you may

have wanted to distribute your assets. The state where you lived steps in and makes the deci-
sions for you, according to the distribution schedule set forth in its intestacy statutes. The
state’s decisions may or may not conform to your wishes, or do what is best for the people
closest to you. And your loved ones will likely have to hire an attorney and incur delays to
determine who will receive your assets. Common misconceptions:

My assets are so small that a will is not necessary. You are generally worth more
than you think. Even if  some possessions do not hold great monetary value, they could hold
an enormous amount of  sentimental value—and that’s something you can’t put a price on.
Failing to indicate who receives these treasures in your will can cause friction among family
members that lasts for decades.

When I die, my spouse will get all of  my assets. Maybe, and maybe not. Any
assets held jointly with right of  survivorship automatically pass to the joint owner. And assets
with a beneficiary designation, such as IRAs, life insurance, and annuities, pass as stated on the
beneficiary form. What happens when your surviving spouse dies? What happens if  your ben-
eficiary form is outdated? Will your children receive their share at too early an age? Does your
spouse have the financial skill to manage the family wealth? 

I can create a will on my own and save the legal costs.“Do-it-yourself ” wills
often do not contain all of  the necessary components as required by state law. Anyone who
might benefit from an invalidation of  your will can contest it, and if  the courts decide in his
or her favor, your estate may have to pay for all legal costs. The few dollars you save now can

cost your loved ones thousands of  dollars later. 
I don’t want my final wishes to be set in stone. I’ll

create a will later in my life. The terms of  a will can change as
often as needed. Legal experts agree that you should reexamine
your will periodically to make sure it is up-to-date. A will should
receive a “checkup” whenever there is a substantial change in
your life. 

How to create a will. Drafting a will is difficult and is
not an endeavor you want to tackle single-handedly. It’s impor-
tant that you call on the services of  an estate-planning lawyer. A
lawyer might help you:
• Determine what type of  will you need
• Make the right decisions as to how your assets should pass
• Change the terms of  an existing will, if  appropriate
• Save on estate taxes
• Take advantage of  estate planning opportunities people often overlook

Life insurance and wills. How does life insurance fit into the picture? Life insur-
ance is a vehicle you can use to help make sure your estate has the cash needed to pay expens-
es at your death, such as funeral costs, debts, and estate taxes. Without liquid assets, the estate
may be forced to sell assets—securities may have to be sold in a down market and other assets
may have to be liquidated at a discount. In most instances, life insurance proceeds are paid
income tax-free to your beneficiaries. If  desired, life insurance can be owned by a trust or a
third party and also not be subject to estate taxes.

Don’t wait until it’s too late. Creating a will forces each of  us to come face-to-face
with our own mortality—and dealing with death is difficult. But it will be much more difficult
for your loved ones if  you don’t have a will. To ensure that your will is legally viable, seek the
services of  a qualified attorney to draft and refine it. 

The importance of  creating a will
By: Berto Cabral, New York Life

Pictured: Berto Cabral

Berto Cabral is a financial services professional with New York Life. He assists businesses, as well as individuals, with
their insurance and investment needs.

Many business leaders in the US have
found disability inclusion—in their businesses, in
their client base, and in their supply chain—not
only the right thing to do, but also leads to
enhanced business opportunities. The US Busi-

ness Leadership Network (USBLN) is a national non-profit, non-partisan organization
founded in 2002, to help business drive performance by leveraging disability inclusion in the
workplace, supply chain, and marketplace. In addition to business, USBLN stakeholders
include government agencies, other organizations, the media, and individuals in the disability
community. Its programs include:

Disability Supplier and Diversity Program (DSDP): DSDP is the nation’s
largest third-party certification program for disability-owned businesses, including service-
disabled veteran owned businesses. The program’s mission is to help corporate and govern-
ment agency members with disability supply line inclusion and to improve the utilization and
growth of  disability-owned firms, including those owned by service-disabled veterans.

Career Link Mentoring Program: A collaborative between the US Department of
Labor’s Office of  Disability Employment Policy, Cornell University, and the USBLN, the
program provides career mentoring support to college students and recent graduates with
disabilities. Mentoring activities include mock and informational interviews, discussion of
job opportunities, development of  long-term goals and identifying steps to get there, intro-
ductions to other professionals for networking purposes, practice sessions on disability dis-
closure and accommodation needs, reviews and recommendations of  college courses, coach-
ing sessions to support successful work performance, and recommendations of  resources.

Affiliates: There are nearly 50 local USBLN affiliates throughout
the nation, which serve to provide localized custom education,
training, and public recognition events to advance disability
inclusion to their business members.

Annual Conference and Expo: The USBLN sponsors
its annual conference and expo to promote business-to-business
support for disability inclusion in the workplace, marketplace,
and supply chain. Additionally, USBLN sponsors webinars and
other educational
opportunities for its business members. While the USBLN

membership includes mostly large companies, small companies
can benefit from the vision 
of  this leadership organization. Disability inclusion benefits us all. Persons with disabilities
represent a large talent pool that local businesses should not overlook. The Massachusetts
Rehabilitation Commission supports your business in promoting disability inclusion. With
account managers available for larger businesses and local office contacts for smaller busi-
nesses, we can provide your business with the information it needs to promote inclusion in
your workplace. We also are working with job-ready trained individuals who want to work
for you.

Your success and our consumers’ success are our primary goals. If  you are seeking
to fill a position, or want more information about our programs, call your local MRC Area
Office. In the Greater Fall River area, please call 508-678-9041. And for more information
about the USBLN, check out their website at www.usbln.org.

Business Leaders Find Value in Disability Inclusion
By: Mitchell Zhan, Area Director, Massachusetts Rehabilitation Commission 

Pictured: Mitchell Zhan
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Running a small business isn’t an easy
feat. In addition to all the other costs associated
with running a small business, the costs of
complying with health and safety regulations is
a real burden. The area that health and safety
covers, is extremely extensive, especially when
you take into account the diversity of  the
industries, where each one has specific health
and safety issues. It is a little known fact that

89% of  US workplaces have fewer than 20 employees. Whether small companies like it
or not - the law is clear - regardless of  their size, employers must provide a workplace
free from recognized hazards that cause, or are likely to cause, death or serious physical
harm to the employees they hire.

A 2010 Small Business Administration report entitled, “The Impact of  Regula-
tory Costs on Small Firms,” found that businesses with fewer than 20 employees pay
about $250 more per employee for occupational safety and health and homeland secrity
regulations than firms with 500 or more employees.  A lack of  experience in dealing 

with safety issues is another problem for small businesses.
These companies generally do not have a safety resource on
staff  and that can hinder a small company as they attempt to
keep up with ever-changing regulations.
A single workplace safety mistake can mean higher workers’
compensation insurance premiums for a small business, and
this makes it much harder for small businesses to stay com-
petitive. So what is a small business to do?

OSHA has a free consultation program aimed at
small businesses. The program is run by the states and provides free safety and health
evaluations to small businesses with 250 or fewer employees.  Another resource is the
Center for Disease Control which has a assortment of  workplace health and safety
information for small business. 
Remember, basic safety principles are the same for both small and large businesses:
developing safety awareness in the workforce, eliminating all potential problems and not
allowing problems to go unfixed. There is no magic safety bullet or safety equipment
that you can buy, that will fix all your safety concerns. It simply comes down to aware-
ness and the taking care of  little things. There is real value in making your workplace
safe. You will see reduced costs from workers' compensation insurance and higher pro-
ductivity from motivated workers who are healthy and feel safe. And to conclude, you
can maintain and protect your reputation. A good reputation takes years to build, but it
can be destroyed in a heartbeat. Do you want to turn on the evening news and see an
employee being taken away from your building or job site in an ambulance or, worse, a
hearse? You may eventually overcome a damaged reputation, but the value of  your busi-
ness will be damaged for years, if  not forever. These are some of  the biggest reasons
why you should invest in a healthier and safer workplace.

Pictured: Michael L. Miozza 

by: Michael L. Miozza, Health and Safety Solutions 

Keys to Workplace Environmental and Safety Law
Safety for Small Business: Balancing Health and Safety Requirements with Limited Resources

Business Best Practices 

Michael L. Miozza has directed the environmental, health and safety systems for several major corporations and has over
twenty years of  experience in the area of  regulatory compliance. He is nationally recognized as a Certified Safety Professional
and a Certified Professional Environmental Auditor. Michael is the founder of  Health and Safety Solutions, Inc. a provider
of  health, safety and environmental compliance solutions.  For more information, please visit www.health-safetysolutions.com
or call toll free at (855) 785-8562. 
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Massachusetts Small 
Business Development

Center Seminars
10/8, 4:00 - 6:30 p.m LinkedIn for Business and Other Social Media How can you use LinkedIn to grow
your business?
You know your business needs a website – but why, how and what’s important?  Jeff  Wotton and Jason Almeida, of
Spectrum Marketing Group, will present an interactive workshop to explain the process of  creating or re-creating a
website.  They will cover a lot of  ground including: the design process, characteristics of  good websites, what needs
to be in them for SEO, what’s a shopping cart, using flash, what are the mistakes are most commonly made, and
advantages vs. disadvantages of  “do it yourself.”  Please join us and bring your questions!
Location:  Cherry & Webb/UMass Dartmouth Building, 139 South Main Street, 4th Floor, Fall RiverCherry &
Webb/UMass Dartmouth Building, 139 South Main Street, 4th Floor, Fall River. Free - Register online at MA Small
Business Development Center or contact Alison Moriarty at 508-673-9783 Ext. 10 Sponsored by the Fall River
Office of  Economic Development
10/10,  1:00 – 4:00 pm Free Legal Clinic
Chris Cassara, Esq., partner at Partridge Snow & Hahn LLP, is holding a free legal clinic in the MA Small Business
Deverlopment Center’s Brockton outreach site.  On the second Friday afternoon of  each month, entrepreneurs and
small business owners can meet one-on-one for 30 minutes to discuss general legal questions such as corporate struc-
ture, leases, contracts, insurance, employment, franchising, etc.  All services are provided by Partridge Snow & Hahn
(PSH) which is not acting as an agent or representative of  the Massachusetts Small Business Development Center
(MSBDC).  By meeting with PSH you agree to indemnify and hold harmless the MSBDC from any and all claims and
liability arising from your session with PSH.  Individuals and small business owners are eligible to attend only one 30-
minute Legal Clinic and will receive a general waiver regarding conflicts, etc.  Reservations are required; please call the
MSBDC’s office at 508-673-9783 x10 Sponsored by Partridge Snow & Hahn LLP
10/22, 4:00 - 6:30 p.m. Ask the Expert - Health Insurance
As a small business owner, how do you choose benefits that will protect you and your family, as well as the employ-
ees you hire to work for you?  Do all employers have to offer health insurance to their employees under the federal
ACA laws?  What is the most cost effective way to purchase benefits?  How can you get the most out of  your plan
through tax deductible plans, government subsidies and discount programs?  Julie Jennings and Rose Lopes from
Paradigm Employee Benefits, member of  the Sylvia Group, will provide an interactive program with valuable infor-
mation and plenty of  opportunity to ask all your questions.Location: Cherry & Webb/UMass Dartmouth Building,
139 South Main Street, 4th Floor, Fall River Cherry & Webb/UMass Dartmouth Building, 139 South Main Street, 4th
Floor, Fall River Free - Register online at MA Small Business Development Center or contact Alison Moriarty at 508-
673-9783 Ext. 10 Sponsored by the Fall River Office of  Economic Development
10/28, 1:00 – 4:00 pm Free WordPress Clinic (offered monthly)
Entrepreneurs and small business owners can meet one-on-one for 30 minutes to discuss general questions and learn
tips and tricks for creating and maintaining a WordPress blog or website with Sheila Crowley, WordPress Trainer,
Web Designer, and instructor at Cape Cod Community College (CCCC).  Any individual or small business participat-
ing in the clinic will receive a general waiver regarding conflicts, etc.  All services are offered by CCCC which is not
acting as an agent or representative of  the Massachusetts Small Business Development Center (MSBDC).  By meet-
ing with CCCC you agree to indemnify and hold harmless MSBDC from any and all claims and liability arising from
your session with CCCC.  Individuals and small business are eligible to attend only one 30-minute WordPress Clinic.
These free 30-minute sessions are offered on various dates in Hyannis and are sponsored by Workforce Education at
Cape Cod Community College. Reservations are required; please call the MSBDC’s office at 508-673-9783 x10

8th Annual Entrepreneurship Day at
Bristol Community College

Tuesday, October 21st, 2014 9am-12pm
The Academic Center for Entrepreneurship (ACE) at Bristol Community

College is pleased to present this celebration of  entrepreneurship in the community.
Local entrepreneurs are being invited to have free booth space at this event that
draws over 500 people.To showcase your business at this event that is targeted to
BCC students, faculty, and alumni, all you have to do is be a small, independent busi-
ness owner and RSVP. Past participants have enjoyed this unique and free way to con-
nect to the community and build awareness about their business. In addition to be
able to sell and promote your small business and services, students are encouraged to
actively ask questions of  small businesses to learn more about entrepreneurship as a
career direction.

The Academic Center for Entrepreneurship at BCC provides a number of
free services to entrepreneurs such as educational and training activities, research and
development of  business ideas, counseling, writing a business plan, access to local
business events, and business incubation potential. These services are offered free to
BCC students, alumni, and community members.

Pre-registration is required (booth space is limited-reserve today!) by contact-
ing Jeanne Girard at the Academic Center for Entrepreneurship at Bristol Community
College at 508-678-2811 x2695 or e-mail jeanne.girard@bristolcc.edu to sign up to
exhibit at this event or learn more about the services of  ACE.



Business Expos are a great way for member busi-
nesses to generate leads, create brand awareness, see current
clients and stay competitive within their field. Each year the
SouthCoast Business Expo produced by the Fall River Area
and New Bedford Area Chamber of  Commerce is packed
full of  opportunities for businesses. How should businesses
prepare in order to get the most out
of  their SouthCoast Business Expo?
By showcasing their strengths to the
business community and potential 
customers. 

Show Pizazz- Add Personality 
Whether it be an eye catching prop in your exhibit or an energetic

employee manning the booth, make sure something draws in your potential cus-
tomers. The day will bring a lot of  excitement, and you want your customer’s eye
to be drawn right to your booth. 

Presence is key
Be in the moment! Be present and be aware. Seeing buyers face-

to-face, takes the mystery out and connects a face to the business.
Personal interactions with customers always makes a difference. 

Use social media to your advantage
Remember to tell your customers, clients and the community that

you are at the SouthCoast Business Expo. Prepare ahead of  time by following
The Fall River Chamber of  Commerce on Facebook and Twitter (FallRiverCham-
br). Hashtag #FallRiver and #SCBE14 to see a live feed from the expo and digi-
tally connect with other vendors.  

Don’t forget to collect business cards
The majority of  people who walk through the doors at the SouthCoast

Business Expo are business owners, fellow members, sales representatives, and
entrepreneurs. All of  these people are potential customers and clients, don’t forget
to get a business card from them to follow up and continue to foster the connec-
tion 
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Business Best Practices 
Maximizing Your Chamber Membership - Your Business Expo experience

written by: Julie-Ann Sousa, Communications Manager, Fall River Area Chamber of  Commerce & Industry, Inc. 

Pictured: Julie-Ann Sousa

SAVE THE DATE
10/15, 10am-4pm, SouthCoast Business Expo
The Fall River Area and New Bedford Area Chambers have teamed up again to
bring the SouthCoast Business Expo to the region.
Location: White’s of  Westport, 66 State Road, Westport, Ma. 
More info: contact Kimberly Coroa Moniz @ KMoniz@FallRiverChamber.com 

10/22, 5:00pm-7:00pm, Business After Hours
Sponsored by: Fall River Municipal Credit Union
Location: Children's Advocacy Center, 58 Arch St, Fall River, MA 02724
More Info: Contact Arthur Pacheco, 508-676-8226, 

10/30, 5:30pm, Outstanding Citizen of  the Year Award Ceremony
Honoring: E.P. “Chuck” Charlton
Location: Venus de Milo, 75 GAR Highway, Swansea Ma
Tickets: $75 per person • $200 table of  ten • $250 corporate table sponsor 

Pictured: Center for Sight at the 2013 SouthCoast Business Expo 



As many of  you are aware adult Americans
spend a lot of  time in the workplace.  Creating a
culture of  wellness in the worksite may improve
employee’s health, and a full wellness program can
have financial benefits.  Physical activity should be a
major part of  any wellness plan.
Increasing physical activities in the

workplace make existing wellness programs more effective
and are a great way to start a new program.
According to the 2008 Physical Activity Guidelines, increasing
physical activity lowers the risk of  many adverse health out-
comes, including heart disease, stroke, high blood pressure,
and colon and breast cancers.  Moreover, increasing physical
activity can help prevent weight gain, improve cardiovascular
and muscular fitness strength, prevent falls, improve bone
strength, and reduce symptoms of  depression.

The return on investment for establishing wellness programs in the
workplace can be significant.  A study of  192 companies found that after a
year of  wellness programming, including physical activity promotion, 70% of
targeted risk factors had improved.  This cost saving program helped reduce
absenteeism and increase presentisim.  

The Fall River Fitness Challenge is a commu-
nity event that can take care of  your most valuable
resource, your employees.  Every January we have an
annual kick-off  and local businesses can sign up to
join the challenge.  This is a great way to increase par-

ticipation at your worksite and create a
healthy competition.  The fitness chal-
lenge is supported by local area fitness
centers and every week they offer two
free classes.  

Research has shown that
healthy competition among employees
can be beneficial in the long run.  Creating healthy behavior
change can improve your bottom line as an employer.  The
fitness challenge begins January 2015, so stay tuned.  If  you

have questions or comments, feel free to email me at
worksitewellnessma@gmail.com
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Physical Activity In the Workplace

Workplace Wellness

A graduate of  Rhode Island College with studies in Health Education and Communi-
ty Health, Brás is the Worksite Wellness Coordinator for Partners for a Healthier Com-
munity in Fall River.

Pictured: Angela Bras

By: Angela  Brás, Partners for a Healthier Community 

A World Upside Down
Communist China now has claim to the best rags-to-riches, entrepre-

neurial, capitalist story on the planet.  It used to be these stories were a virtual
monopoly for Americans and our economic meritocracy.  No longer.
The diminutive Jack Ma, who had trouble with math, had trouble getting
accepted in college and is an ex-school teacher, is now valued at over $21 Bil-
lion.  The recent IPO for his company, Alibaba, broke all records.  How did
this happen?
Jack Ma, in spite of  all his failings and miss-steps did have the vision to see
opportunity.  His first success was to apply on-line marketing to under-served
markets.  Particularly, he built a marketing site for Chinese
beer!  He later sold it to the government, and his on-line
career began.  

It is axiomatic that to start a business you need vision, leadership skills
and pathological passion.  He has those, but I am led to ask “what market fac-
tors made this possible?”  There are economic ones certainly.  The Chinese
middle class is booming thanks to a market projected to grow at 7.5%.  People
with money tend to want to spend it.  More interestingly, the Chinese govern-
ment has broken with its historic philosophy and has allowed forays into the
free market.  On the surface there seems to be a correlation that we can call the
‘wealth-cycle’ building.  Businesses generate wealth (dare I say profit?) and the
government encourages this wealth generation.

So how does our market stack up in creating a wealth cycle?  According
to Forbes, Massachusetts has the highest business cost in the lower 48.  This

assessment takes into account taxes, labor and ener-
gy costs.  They also report the regulatory climate is
“lousy”. (Ref: http://www.forbes.com/places/ma/).
The Economist grades Massachusetts with a D+ for
small business  friendliness (http://www.businessin-
sider.com/these-are-the-best-and-worst-us-states-
for-small-business-2014-7 ).   

Dane Strangler of  the Kauffman  Founda-
tion states the most critical factor for business suc-

cess is to create an entrepreneur-
friendly environment.  His advice is simple: "Policymakers put
themselves in the best position to encourage sustainable

growth and long-term prosperity by listening to the voices of  small business
owners themselves."  

I am curious.  If  difficult regulations and such are identified as stifling
business, what would you like to see changed that could help your “wealth
cycle”?  Here is your call to action!  Send a brief  email to
communications@fallrivechamber.com  with your comments on how your
business would benefit from a specific change in the regulatory climate.   This
is one reason why the Chamber exists!

submitted by: Dave Wilder, ITB Global

David Wilder – Has provided local and Fortune 100 companies technical, operations management, and under-
writing services for over twenty years. He is the owner of  Somerset-based ITB Global, a contingency based serv-
ice, focusing on identifying and delivering operational savings programs from a variety of  sources to all business
with a goal to improve cash flow, reduce taxable income and demonstrate improved profitability.

Pictured: Dave Wilder
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Business News
PATRICK ADMINISTRATION ANNOUNCES LAUNCH OF COLLABORATIVE

 WORKSPACE PROGRAM IN GATEWAY CITIES

Housing and Economic Development Secretary Greg Bialecki
announced the start of  the application process for collaborative workspace
grants from the Transformative Development Fund, which was created
through the Economic Development Legislation signed into law by Governor
Deval Patrick on August 13. Entrepreneurs in Gateway Cities can now apply
for up to $2 million in matching grants to for-profit and nonprofit entities
that will own, sponsor, or operate collaborative workspaces – shared commu-
nities that promote innovation, creativity, and interaction between and among
tenants. 

“Collaborative workspaces inspire communities of  innovation,” said
Housing and Economic Development Secretary Greg Bialecki. “These shared
environments are hubs of  economic activity, and are a very important part of
our overall growth strategy.” 

“An Act To Promote Economic Growth in the Commonwealth,”
signed by Governor Patrick, provided for the creation of  a Gateway Cities
Transformative Development Fund. With more than $16 million, the Fund
will bring growth and opportunity to Gateway Cities by enabling equity
investments and technical assistance to support transformative development
in these communities. MassDevelopment will manage the various components
of  the $16,050,000 Fund as part of  the new Transformative Development
Initiative (TDI).  

“The sharing economy has driven demand for flexible, dynamic work-
spaces, especially in Gateway Cities,” said MassDevelopment President and
CEO Marty Jones. “We look forward to seeing the spaces that will spring

from this first phase of  the Transformative Development Initiative, and
appreciate the trust in the agency that Governor Patrick and the Legislature
have shown in choosing MassDevelopment to launch this program.”  

Interested applicants can access the Request for Proposals for the grants by
visiting www.massdevelopment.com/cowork. Grants will apply to construc-
tion, improvements, or equipment for new spaces or for existing facility
expansions. Collaborative workspaces often feature open floor plans, commu-
nity meeting spaces, and other features to encourage connections between
tenants. 

MassDevelopment, the state’s finance and development agency, works
with businesses, nonprofits, financial institutions, and communities to stimu-
late economic growth across the Commonwealth. During FY2013, MassDe-
velopment financed or managed 350 projects generating investment of  more
than $2.4 billion in the Massachusetts economy. These projects are projected
to create more than 7,000 jobs and build or rehabilitate 800 residential units.

Application Process Now Underway for $2 Million in Transformative Development Funds from Economic Development Bill Signed by Governor Patrick 
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Fall River Area Chamber celebrates Oktoberfest

The Chamber welcomed in the fall with Oktoberfest on September 26 at the Fall River Country Club. Attendees were able to sample spirits provided
by Globe Liquors, taste local culinary creations by area restaurants while listening to the latest hit music provided by Fun 107. Thank you to all of
the vendors, attendees, and volunteers that made the night a success. A special thank you to the night’s sponsors: FUN 107, Globe Liquors, Stop and
Shop and The Fall River County Club. Thank you to  China Star, Bob Mongeon at Dunkin’ Donuts, Galley Grille, Kent's Restaurant, Fall River
Country Club, Al mac's Diner, Chili's, Seth’s Domino's Pizza, Duke's Bakery, Atlantic Sports Pub, Edible Arrangements, Popeye's, Jerry Remy's,
Capone's Pizza, Viva Comida, LePage’s Seafood, Hartley’s Pork Pies and Patti's Pierogis. 
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To take advantage of  the savings, simply present your Buy SouthCoast card or Mem-
bership card and ask for the Chamber discount on your transaction with any participating
merchant. All of  the below listed discounts are offered through the Member-to-Member
Discount Program.  If  the discount is marked with an asterisk (*), then it is also offered
as a Buy SouthCoast discount. For more information about the Member-to-Member

Discount Program or Buy SouthCoast, contact the Chamber at 508-676-8226.
RESTAURANT

Beacon Light Tavern
15% OFF Food Only
www.beaconlighttavern.com
(508) 675-5044

Blount Clam Shack & Company Store
10% OFF
774-888-0050
www.blountfinefoods.com

Capone’s Chicago Style Pizza
10% OFF
(508) 672-6700

Halftime Sports Bar & Grille
*15% OFF food only
Complimentary event space 
(508) 235-1106
www.thehalftimebar.com

Jerry Remy’s Bar & Grill
10% OFF food only
(774) 365-6905
www.jerryremys.com/fallriver

Nik’s Pizza 
10% OFF 
(508) 674-8440

Patti's Pierogies
10 percent off  international platter
(508) 679-4001
www.pattispierogis.com

Piezonis
10% OFF all purchases
508-673-7600
www.piezonis.com

Popeye's Chicken & Biscuits
*10% OFF
508-689-7905
www.popeyes.com

Tipsy Toboggan
10% Discount
508-944-3728

RETAIL

Armand’s Carpet & Linoleum
*10% OFF carpet, vinyl, ceramic
508-679-2745

www.armandscarpets.com

Bless You Handkerchiefs
*10% OFF
508-678-1511
www.blessyouhandkerchiefs.com

Book Outlet Store
20% OFF
508-676-8700
www.amazingsalebooks.com

*Busy Bee Jumpers and Tents
20% OFF 
781-447-8300
www.busybeejumpers.com

Chase Canopy LLC
*10% OFF
508-758-2055
www.chasecanopy.com

K P Manning Auto Parts
10% OFF
508-679-8100, 508-672-0300

Nut House
10% OFF (excludes special orders)
(508) 672-5553
www.thenuthousema.com

Patel & Patel Indian Grocery Store
10% OFF minimum of  $100
508-567-4026

Regal Floor Covering
10% OFF
508-679-6401
www.regalfloor.com

Robinson Plumbing & Heating
*15% OFF
508-675-7433
www.robinsonsupply.com

Route 44 Toyota & Scion
2% OFF New vehicles 
508-824-4044

Saks Consignments
15% off  1 clothing item
508-730-2211

Swansea Mall
10% OFF Advertising or leasing at Swanse Mall
508-679-2544 x 16
www.visitswanseamall.com

SERVICES

3rd Eye Photography 
10% OFF and Free Initial Consultation 
(508)-212-9052
www.3rdeyephotography.net

Accurate Service, Inc
10% OFF storage
508-674-5773
www.accurateservice.com

Admat Advertising 
10% OFF Year online AD
508-942-6907
www.admatadvertising.com

At Your Service
*10% OFF
508-677-6700

Baker Sign Works
*10% OFF $500+
508-674-6600
www.bakersignworks.com

Battleship Cove
*20% OFF
508-678-1100
www.battleshipcove.com

Blackstone Valley Office Systems
Free Ipad Mini with any Lease or purchase
www.bvos.com

Camara's Heating & Air Conditioning
10% OFF
508-636-8325
www.camarasheatingandac.com

Canteen Kitchen
50% OFF Franchise and Royalty Fees
(508) 672-4822

Cape Cod Dinner Train
*$10 OFF Elegant Dinner
508-771-3800
www.masscoastal.com

Cayton Electrical Services
10% OFF
774-319-5155
www.caytonelectrical.com

Comfort Inn & Suites
*10% OFF Room Rates

508-672-0011
www.globalvisionhotels.com

Children’s Museum of  Greater Fall River
10% OFF Admisson 
(508) 672-0033

Command Security Corp.
10 % off  guard/concierge services
800-791-9102
www.commandsecurity.com

Common Sense Environmental
$100 OFF
508-858-5606
www.commonsenseenv.com

Corporate Image Apparel Inc
10% OFF
508-676-3099
www.ciainc.com

D.E. Rodrigues & Co., Inc.
*FREE Initial Consultation
508-679-6079
www.rodriguesandcompany.com

Dave’s Tire & Auto Service
*10% OFF parts with repairs
10% OFF Tires

508-679-6482
www.davestireandauto.com

Delken Dry Cleaning
*10% OFF
508-679-0999
www.delken.com

East Coast Laundry
*15% OFF Dry Cleaning and Wash Dry Fold Services
774-365-4054

East Commerce Solutions
*10% OFF
800-527-5395
www.eastcommercesolutions.com

Empire Hyundai, Inc.
10% discount on all parts and labor
15% discount on all accessories purchased at the parts
counter or service desk.
508-673-7646

Enterprise-Rent-a-car
10% OFF Rental Vehicle 
508-677-9000
www.enterprise.com
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Use Code 49B7000

Fall River Modern Printing Co., Inc. 
15% OFF
508-6739421

Fikes New England
10% OFF janitorial/office/general supplies
www.fikesdealers.com

Fire Systems Inc.
10% OFF of  parts
508-999-4444

Gaspar’s Landscaping
*10% OFF
508-677-3502
www.gasparslandscaping.com

Guardian Pest Control, Inc. 
10% OFF
508-6798550

GC Landscaping
10% OFF
508-678-9283

General Fitness
*20% OFF all memberships
508-677-4933

Gentlemen's Quarters
10% off  services or products with initial visit only
508-617-8592

Health & Safety Solutions
*10% OFF
508-415-7127
www.health-safetysolutions.com

Interactive Palette
10% OFF
781-930-3100
www.interactivepalette.com

Labor Ready
$50 OFF first order
508-672-6300
www.laborready.com

Lazer Gate
10% OFF
508-730-1230
www.lazergate.com

Mallard & POPS Printing
Ask for Chamber Discount
508-675-5733
www.mallardprinting.com

Meganet Communications
*10% OFF, 1 Month Free

508-646-0030
www.meganet.net

O’Brien Plumbing & Heating Co.
10% OFF
508-679-3368
www.obriensplumbingandheating.com

Pawtucket Red Sox
*Buy 25 Flex tickets, save $25
401-724-7300
www.pawsox.com

Payroll Express
We will beat our competitors pricing
Best Price Around
508-679-1858

Performance Auto Center
*10% OFF
508-675-4777

Precision Mechanical, Inc.
10% OFF
774-930-1589

Radio Voz do Emigrante
15% OFF
508-678-9727
www.radiovozdoemigrante.com

ReMax, Dawn Rusin
$500 off  $100k+ closing costs
508-677-3629

Sam’s Club in Fall River
$25 Gift Card with new or renewal plus membership
774-627-3065

Sinel, Wilfand & Vinci, CPAs
FREE Consultation
508-324-8031
www.smokeclean.com

Somerset Chrysler Dodge Jeep
10% OFF Parts & Labor
508-675-1106
www.somersetautogroup.com

Somerset Decorating
10% OFF
508-674-8596
www.SomersetDecorating.com

South End Sunoco
20% OFF all labor work
Minimum $100 of  work
2322 S. Main St Fall River, MA

Stellar Web Production
*20% OFF hourly fee
508-801-0599

www.stellarinternet.com

Sullivan Tire & Auto
*Full service regular oil change $19.95
508-674-4068
www.sullivantire.com

Spindle City Auto Glass
10% Off  any services (Not included with any other offer) 
(508) 677-3063
www.spindlecityautoglass.com

Sylvan Animal Clinic
10% OFF All Services
508-679-6122

The Gutter Cleaning Company
5% OFF Servic (Must be mentioned at time of  booking)
1-866-244-6361
www.TheGutterCleaningCompany.com

ThinkTech Computer
FREE 27-Point Network Audit
508-992-2541
www.thinktechonline.com

TNT Cleaning Services
Two free residential rooms carpet cleaned/
10 % off  any cleaning services with a contract
508-644-5010
www.tntcleaningma.com

Town Car Travel Limousine 
10% OFF 
508-379-9088
www.towncartravel.com

TransAnalysis
*First Month FREE
508-646-1000
www.transanalysis.com

New England Clean Surfaces
10% discount  tile and grout 
cleaning and/or scaling
508-863-7263
www.newenglandcleansurfaces.com

FUN107/WBSM
25% OFF advertising for new clients, Townsquare

Media 
508-999-6690

HEALTH

Boys & Girls Club
15% OFF senior membership
508-672-6340
www.fallriverbgc.org

Center for Sight
*$50 OFF pair of  eyeglasses
*$100 OFF Radiesse cosmetic
treatment

508-730-2020
www.center-for-sight.com

Eye Health Vision Centers
$500 off  regular and customary price.  
$100 offlowest discounted price
508-673-2020
www.eyehealthvision.com

Strive Gymnastics & Fitness, LLC
10% OFF* 
508-567-3830

All listed discounts are included within the Member-To-Member discount program.  An asterisk (*) indicates a Buy SouthCoast Discount.  
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